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With backing from broadcast vendors and integrators, Support for Ukraine Media
Professionals is already identifying employment opportunities for refugees and
assisting those still in the war-hit country.

If the grave implications for Ukraine’s broadcast and media industry of Russia’s invasion of the
country on 24 February had not yet become fully apparent, an event on the same date that UK-
based consultant Phillip Covell joined the Support for Ukraine Media Professionals initiative
provided irrefutable confirmation. “It was the day – 1 March – that the Kyiv TV Tower was
attacked,” he says, “which really brought the whole situation home to me.”

Joining Covell on the Zoom call is Bulgaria-based Sonya Chakarova, Business Development
Manager at native cloud and broadcast solutions provider PlayBox Neo. Although Support for
Ukraine Media Professionals is only a month old at the time of writing, its three primary goals
are fully defined. “Firstly, we want to help the refugees who are outside of Ukraine with
employment opportunities in broadcast and media,” she says. “Secondly, we are trying to help
the TV channels in Ukraine in terms of supporting them with technology. And thirdly, we want to
establish connections with journalists and TV channels in Europe with a view to [providing more
help to Ukrainian professionals].”

Broadcast’s determination to assist the Ukrainian industry has already been demonstrated by
strong engagement with other initiatives such as the IABM’s Stand With Ukraine, which provides
a platform to highlight members’ efforts to support Ukraine and oppose Russia’s invasion of the
country. Accordingly, Chakarova is able to reel off a long list of companies who are already
providing support to her initiative, including her employer, PlayBox Neo, and its competitor
Cinegy.

“There is definitely scope for direct assistance by
broadcasters, and so I am working to cultivate more

contacts at channels as well,” Phillip Covell

“In business terms we are direct competitors, but in human terms we are working together to
do all we can to support people in Ukraine,” she notes. “Cinegy has employees in the country
and has been involved in a major effort to rescue female workers and family members and bring
them back to Munich [where Cinegy has a base]. Playbox Neo is also fully behind the initiative
and has already helped three stations – who have had studios destroyed and are sometimes
needing to work from shelters – to keep operating using our ‘channel in a box’ solutions.”

Chakarova also highlights the contribution of NewTek and parent
company Vizrt, which has been providing media professionals with its
NDI HX Camera application. Enabling any iOS or Android mobile
device to turn into an IP-ready live video source when connected to
the same network as an NDI-compatible receiving device or production
system, it’s a good solution for “both broadcasters and everyday
streamers. People need that kind of technology so that, no matter
where they are, they can get their voice out into the world and show
what’s happening.”

Among the other companies lending their support are TVU Networks,
which has already shipped transceivers to United Ukrainian Media;
Subtitle Next, which is providing a free subtitling solution to
broadcasters in Poland, Czech Republic, Romania, Bulgaria and other
countries that have taken in Ukrainian refugees; and Avid, which has
been taking steps to support its near-200 employees in the country. Chakarova also name-
checks Ross Video, Octopus Newsroom, specialist recruitment company Caspian One, and Kyiv-
based systems integrator Vision House, which has recently launched a fundraising initiative
entitled Stand4UA.

As well as encouraging more companies to “join the group and show their support”, Covell is
keen to hear from individuals: “It does need professionals as well as companies to join the
group because a lot of job opportunities come from intelligence within companies, or from
specialist recruiters.”

Read more Entertainment and tech firms pull out of Russia

Raising awareness and rebuilding

In the months ahead, Support for Ukraine Media Professionals is hoping to undertake
awareness-raising activities at trade events including NAB and IBC. And while the outcome of
the conflict remains highly uncertain, it is ultimately hoped that the group can play a role in the
restoration of the Ukrainian broadcast sector.

Regarding the current outlook at Ukraine’s TV channels, says
Chakarova: “The situation is very complicated and people are scared.
Even in Bulgaria, where I am, there are some risks for us. So the
priorities – especially soon after Covid – have to be around helping
refugees and people in the country who are dealing with this
immediate crisis. But once this period is over, we would like to help to
rebuild the TV channels and also work in a human direction – many
people in the broadcast industry will have lost [family and friends in the
war].”

In readiness, Covell will continue to build new connections with a view
to establishing a sizeable group of people “who are keen to help and
can say ‘this is what we can do’. I have been speaking to people at
governments in Ukraine, Estonia and elsewhere… essentially knocking

on as many doors as possible.”

“The priorities – especially soon after Covid – have to
be around helping refugees and people in the country

who are dealing with this immediate crisis,” Sonya
Chakarova, PlayBox Neo

He agrees with the suggestion that foreign broadcasters – whose on-the-ground coverage of
events in Ukraine appears to be involving more collaboration and resource-sharing than might
normally be the case – could also play an important role. “Absolutely – there is definitely scope
for direct assistance by broadcasters, and so I am working to cultivate more contacts at
channels as well.”

While more members for Support for Ukraine Media Professionals are obviously welcomed,
Chakarova signs off by pointing out that, ultimately, it’s “not important that they join us, or any
one group in particular. It’s more about motivating people in general and saying that if they
want to help, here are these various ways in which they can do so. It’s a very serious crisis, and it
needs as many people to lend their support as possible.”

Michael Crimp, CEO of IBC, comments: “It has been heartening to see the industry working
together to help media professionals from Ukraine who have been affected by Russia’s invasion
of the country. The work that Support for Media Professionals and other initiatives are doing to
assist refugees and people still in the country is incredibly important, and IBC is now looking at
ways in which it can support these initiatives and raise awareness of the plight of Ukraine’s
broadcast and media industry.”

For more information on the Support for Ukraine Media Professionals group, please visit

https://www.linkedin.com/groups/12630563/. Ukrainian TV channels that need help from

PlayBox can contact area manager Detelin Georgiev (detelin.georgiev@playboxneo.com),

while those requiring assistance from Cinegy can contact CEO Daniela Weigner

(daniella@cinegy.com). Contacts for Sonya Chakarova and Phillip Covell are, respectively,

sales.eu@playboxneo.com and phillipcovell@btinternet.com.
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Kyiv main TV tower and around after bombing and missile attack on 1 March

Phillip Covell, Support
for Ukraine Media
Professionals

Sonya
Chakarova, PlayBox Neo

 

Understanding the
metaverse:
Opportunities,
challenges and Gen Z

Is the film industry
turning on to artificial
intelligence?

The IBC Podcast: All
episodes

Behind the Scenes: The
Batman

Gender Diversity in
Broadcast Technology:
How are Vendors and
Organisations
Responding?

Join the discussion, add a comment

POST COMMENT
Please view our terms and conditions before
submitting your comment.

LOAD MORE ARTICLES

Video

IBC Accelerators 2021: AI Bias detection
24 March 2022

With hundreds of thousands of hours of content being produced by, and for newsrooms daily, the quest to
automate many labour-intensive and laborious physical tasks within production workflows continues to
challenge broadcasters and news agencies.

Industry Trends

Behind the Scenes: Creating the world of
Germinal
23 March 2022

An ambitious retelling of the classic class-struggle story Germinal
for French TV led to a studio set dunked in two metres of water,
10m flames shot in 12K and the resurrection of an iconic film
stock.

Video

IBC Accelerators 2021: Smart Remote Production and Real Time
Animation
23 March 2022

Accelerating the Animation Pipeline with minimal equipment, this IBC Challenge leverages the latest
technological developments of Markerless Motion Capture and Speech-Driven Facial Animation to drive CG
Performances in the Unreal real-time render engine.

LOAD MORE ARTICLES

Industry Trends

‘Skyrocketing’ interest leads to bold
broadcast plans for Women’s Cricket World
Cup
21 March 2022

Currently taking place in New Zealand, the 2022 Women’s Cricket
World Cup is the 12th edition of the tournament organised by the
International Cricket Council (ICC) and promises to offer more
diverse, more informative and just more coverage than ever
before.

Industry Trends

Gender Diversity in Broadcast Technology:
How are Vendors and Organisations
Responding?
17 March 2022

A lack of gender diversity continues to be a problem in the field
of broadcast engineering. In part one of this article, we focused
on the working environment for women employed by
broadcasters, but what are vendors and industry organisations
doing to address this imbalance?

Industry Trends

Cameras & accessories: Industry innovation
remains undimmed
16 March 2022

While the normal annual cycle of product launches has been
muted for obvious reasons during the past two years, this round-
up of new cameras and accessories confirms that industry R&D
departments have remained highly active, writes David Davies.

Understanding the metaverse:
Opportunities, challenges and Gen
Z

Is the film industry turning on to
artificial intelligence?

The IBC Podcast: All episodes Behind the Scenes: The Batman

Gender Diversity in Broadcast
Technology: How are Vendors and
Organisations Responding?

Artificial intelligence: A round-up of
products with AI as a central
function

Dolby Vision: workflows BBC DG Tim Davie: “We’re not
trying to beat Netflix”

Media Integration Platform: The
Hybrid Cloud Future
Brought to you by Tedial

Dolby Atmos: workflows

About IBC

Contact us

A-Z of Contributors

IBC Policies

Careers

© 2022 IBC

IBC IS OWNED BY

IBC is run by the industry, for the industry. Six leading international bodies own IBC,
representing both exhibitors and visitors. Their insights ensure that the annual convention
is always relevant, comprehensive and timely. It is with their support that IBC remains the
leading international forum for everyone involved in content creation, management and
delivery.

IBC BOARD

IBC COUNCIL &
CONTENT
STEERING GROUP

IBC MANAGEMENT
TEAM

IBC TECHNICAL
SUPPORTERS

IBCTV PARTNERS

ADVERTISE WITH US

Site powered by Webvision Cloud

INSIGHT AND EXPERTISE FOR THE CONTENT & TECHNOLOGY COMMUNITY

https://www.ibc.org/david-davies/1031.bio
https://www.ibc.org/ibcdaily
https://show.ibc.org/
https://www.ibc.org/features
https://www.ibc.org/webinars-and-papers/webinars?utm_source=HotTopics&utm_medium=IBC365Webinars
https://www.ibc.org/broadcast-technology/488.tag
https://www.ibc.org/broadcasting/443.tag
https://www.ibc.org/create-and-produce/487.subject
https://www.ibc.org/iabm/244.tag
https://www.ibc.org/journalism/490.tag
https://www.ibc.org/news/284.tag
https://www.ibc.org/studio-production/68.tag
https://www.ibc.org/tv-news/99.tag
https://pomagam.pl/stand4ua
https://www.ibc.org/news/entertainment-and-tech-firms-pull-out-of-russia/8373.article
https://www.linkedin.com/groups/12630563/
mailto:detelin.georgiev@playboxneo.com
mailto:daniella@cinegy.com
mailto:sales.eu@playboxneo.com
mailto:phillipcovell@btinternet.com
javascript:void(0)
javascript:void(0)
javascript:void(0)
mailto:?subject=New%20industry%20group%20helping%20%E2%80%98colleagues,%20families%20and%20friends%E2%80%99%20in%20Ukraine&body=https://www.ibc.org/features/new-industry-group-helping-colleagues-families-and-friends-in-ukraine/8401.article
https://www.ibc.org/features/new-industry-group-helping-colleagues-families-and-friends-in-ukraine/8401.article?sm=8401
javascript:void(0)
javascript:void(0)
javascript:void(0)
mailto:?subject=New%20industry%20group%20helping%20%E2%80%98colleagues,%20families%20and%20friends%E2%80%99%20in%20Ukraine&body=https://www.ibc.org/features/new-industry-group-helping-colleagues-families-and-friends-in-ukraine/8401.article
https://www.ibc.org/features/new-industry-group-helping-colleagues-families-and-friends-in-ukraine/8401.article?sm=8401
https://www.ibc.org/understanding-the-metaverse-opportunities-challenges-and-gen-z/7863.article
https://www.ibc.org/features/is-the-film-industry-turning-on-to-artificial-intelligence/6417.article
https://www.ibc.org/the-ibc-podcast-all-episodes/6844.article
https://www.ibc.org/features/behind-the-scenes-the-batman/8378.article
https://www.ibc.org/features/gender-diversity-in-broadcast-technology-how-are-vendors-and-organisations-responding/8387.article
https://www.ibc.org/Video/1018.type
https://www.ibc.org/ibc-accelerator-programme/ibc-accelerators-2021-ai-bias-detection/8399.article
https://www.ibc.org/Industry%20Trends/1016.type
https://www.ibc.org/features/behind-the-scenes-creating-the-world-of-germinal/8398.article
https://www.ibc.org/Video/1018.type
https://www.ibc.org/ibc-accelerator-programme/ibc-accelerators-2021-smart-remote-production-and-real-time-animation/8392.article
https://www.ibc.org/features/skyrocketing-interest-leads-to-bold-broadcast-plans-for-womens-cricket-world-cup/8366.article
https://www.ibc.org/Industry%20Trends/1016.type
https://www.ibc.org/features/skyrocketing-interest-leads-to-bold-broadcast-plans-for-womens-cricket-world-cup/8366.article
https://www.ibc.org/Industry%20Trends/1016.type
https://www.ibc.org/features/gender-diversity-in-broadcast-technology-how-are-vendors-and-organisations-responding/8387.article
https://www.ibc.org/features/cameras-and-accessories-industry-innovation-remains-undimmed/8386.article
https://www.ibc.org/Industry%20Trends/1016.type
https://www.ibc.org/features/cameras-and-accessories-industry-innovation-remains-undimmed/8386.article
https://www.ibc.org/understanding-the-metaverse-opportunities-challenges-and-gen-z/7863.article
https://www.ibc.org/features/is-the-film-industry-turning-on-to-artificial-intelligence/6417.article
https://www.ibc.org/the-ibc-podcast-all-episodes/6844.article
https://www.ibc.org/features/behind-the-scenes-the-batman/8378.article
https://www.ibc.org/features/gender-diversity-in-broadcast-technology-how-are-vendors-and-organisations-responding/8387.article
https://www.ibc.org/features/artificial-intelligence-a-round-up-of-products-with-ai-as-a-central-function/6413.article
https://www.ibc.org/dolby-vision-workflows/7815.article
https://www.ibc.org/news/bbc-dg-tim-davie-were-not-trying-to-beat-netflix/6796.article
https://www.ibc.org/whitepapers/media-integration-platform-the-hybrid-cloud-future/8096.article
https://www.ibc.org/tedial/1306.bio
https://www.ibc.org/dolby-atmos-workflows/7817.article
https://www.ibc.org/about-ibc
https://www.ibc.org/contact-us
https://www.ibc.org/a-z-of-contributors
https://www.ibc.org/ibc-policies
https://show.ibc.org/about-ibc/careers
https://theiabm.org/
https://bts.ieee.org/
https://www.theiet.org/
https://rts.org.uk/
https://thescte.eu/
https://www.smpte.org/
https://www.ibc.org/ibc-board
https://www.ibc.org/ibc-council-and-content-steering-group
https://www.ibc.org/ibc-management-team
https://www.ibc.org/ibc-technical-supporters
https://www.ibc.org/ibctv-partners
https://www.ibc.org/advertise-with-us
https://www.abacusemedia.com/webvisioncloud
https://www.ibc.org/

